The 45-Second
Pitch-Perfect
Marketing Video Challenge

UNSW students - come show
your creativity in this exciting
video challenge!

Join the competition for your chance to win exciting prizes!

Submission deadline:
30 May 2026

To enter &
view T&C's
scan the
QR Code:

CRICOS Provider Code: 00098G




Competition Description

This competition invites UNSW students to submit a video (no
longer than 45 seconds) individually or in a group of up to three
students - responding to one or more of the following questions:

« Why should students study Marketing at UNSW?
« Why should students study Marketing Analytics at UNSW?

» What have you learned the most from studying Marketing and/or
Marketing Analytics at UNSW?
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Key Days:

Submissions open: 30 March 2026
Submissions close: 30 May 2026
Result announcement: 22 June 2026
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Prizes

XYJ 1st Place: $200 gift card per person (maximum $600 per
video; up to 3 people per group)

¥ 2nd Place: $150 gift card per person (maximum $450 per
video,; up to 3 people per group)

¥J 3rd Place: $100 gift card per person (maximum $300 per
video; up to 3 people per group)

{I] Participation Prize: The top 30 shortlisted videos will each
receive one UNSW souvenir (one souvenir per video)

This is your moment! Winning videos will be featured on our
website.




Participation Requirements (1)

The competition is open to all currently enrolled UNSW
students.

Students may enter individually or in a team of up to three
UNSW students.

All videos must be original, clearly respond to the
competition questions, and follow the 45-second time limit.

Videos must be submitted as a private YouTube link via the
official competition submission portal by the deadline.
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Participation Requirements (2)

The University’'s Music Licence will not cover this particular use. The students cannot include
commercial sound recordings in these videos unless they arrange for a licence > see the drop-
down option for Audio or audiovisual productions. Copyright clearance is required for including any
third-party copyright material (copyright protected material not owned by the student) in these
videos.

There are music file sites with free resources. Here are a few:

https://pixabay.com/music/

https.//freemusicarchive.org/home

https://ende.app/en

https://teknoaxe.com/Home.php

https://www.silvermansound.com/free-music

If including any of the above, the students will generally need to provide credit to the creators and
adhere to any licence information attached to the music. For Creative Commons licensed music,
see best practice attribution.



https://www.apraamcos.com.au/music-licences/select-a-licence
https://pixabay.com/music/
https://freemusicarchive.org/home
https://ende.app/en
https://teknoaxe.com/Home.php
https://www.silvermansound.com/free-music
https://www.silvermansound.com/free-music
https://www.silvermansound.com/free-music
https://wiki.creativecommons.org/wiki/Recommended_practices_for_attribution#Attributing_music

Evaluation Criteria

Each submission will be evaluated based on the following:

Creativity — Presents original ideas or a unique approach to showcasing
Marketing or Marketing Analytics at UNSW.

Attractiveness — Visually engaging, well-edited, and attention-grabbing
within the short time frame.

Persuasiveness — Effectively promotes the value of studying Marketing or
Marketing Analytics at UNSW.

Clarity — Communicates the message clearly and directly, addressing the
competition questions.




How to Prepare a Winning Video
Submission

3. Make it persuasive

9 ; (focus on value)
2. Make it visually engaging _ :
- Only 45 seconds (Attractiveness) Why study Marketing or

- Before filming anything, identify Marketing Analytics?
your core idea(s). - Why at UNSW specifically?

1. Start with a clear concept
(Creativity + Clarity)

4. Keep your message
simple

+ Avoid too much jargon

* If someone watches once, they
should have a clear idea about
your point.

s 5. Polish before submitting
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Potential software

Easy, fast

CapCut (Mobile)

iMovie (Apple phone)

Canva Video Editor (some functions require paid
version)

Adobe

Any software you prefer.
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https://www.capcut.com/tools/desktop-video-editor?download_channel=capcutpc_bing&utm_medium=sem&ad_platform_id=bingads_int&utm_source=bingads_int&utm_campaign=brand&pid=359289&af_c_id=487023106&adset_id=1241349869880959&ad_id=&placement=&keyword_name=capcut&targetid=kwd-77584791703435:loc-9&matchtype=e&msclkid=0908d7634c7212a4b65fbea6e37aacdc&utm_term=capcut&utm_content=brand_cc_jijineng_250922_exact
https://www.capcut.com/tools/desktop-video-editor?download_channel=capcutpc_bing&utm_medium=sem&ad_platform_id=bingads_int&utm_source=bingads_int&utm_campaign=brand&pid=359289&af_c_id=487023106&adset_id=1241349869880959&ad_id=&placement=&keyword_name=capcut&targetid=kwd-77584791703435:loc-9&matchtype=e&msclkid=0908d7634c7212a4b65fbea6e37aacdc&utm_term=capcut&utm_content=brand_cc_jijineng_250922_exact
https://videowinsoft.com/wmm_web/imovie-longtext.html?gad_source=1&gad_campaignid=14015943488&gclid=CjwKCAjwspPOBhB9EiwATFbi5FG6uVL1XiGJoggTJtx_6bhHkueVUvnpA3FA0sYvNsBfcgQjqi4fshoCrM8QAvD_BwE
https://videowinsoft.com/wmm_web/imovie-longtext.html?gad_source=1&gad_campaignid=14015943488&gclid=CjwKCAjwspPOBhB9EiwATFbi5FG6uVL1XiGJoggTJtx_6bhHkueVUvnpA3FA0sYvNsBfcgQjqi4fshoCrM8QAvD_BwE
https://www.canva.com/video-editor/
https://www.canva.com/video-editor/
https://www.unsw.edu.au/myit/services/software-applications/adobe
https://www.unsw.edu.au/myit/services/software-applications/adobe

Good luck!

https.//www.unsw.edu.au/business/our-schools/marketing/news-events/student-video-

competition-2026



https://www.unsw.edu.au/business/our-schools/marketing/news-events/student-video-competition-2026
https://www.unsw.edu.au/business/our-schools/marketing/news-events/student-video-competition-2026
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