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Background

This project aims to understand current research and explore an effective metric visualization model for measuring customer trust satisfaction in a trustworthy
digital society. The research outcomes will explore new fundamental research on data processing visualization on metrics of business models, provide new
insights for changing policy with various views on a trustworthy digital society, and enhance Australian commercial 3 products with a better understanding of
customer trust in digital marketing.

Additionally, to support visualization models, the UNSW team will develop efficient and reliable generation of software and models through LLM-empowered code
generation and refactoring, enabling seamless transitions between programming languages to improve maintainability, ensuring consistency in multi-language
projects.
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Figure 2: Reviews on The HiStOl'y of E-commerce Research (source: Sage Open 2025, accepted after revision)
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Figure 3: Four Research Trends in Trust Visualization (source: LESCDT 2025,submited)
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Figure 4: A Multi-Level of Digital Transformation Focus in The Trustworthy Digital Society
source: |[EEE Engineering Informatics 2025, accepted)
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