Recognition of Prior Learning

Master of Commerce

Master of Commerce (8404)

Master of Commerce (8417)

Credit available

Program length

Program length

Credit available

Program length

Program length

by application* with max RPL without RPL by application* with max RPL without RPL
received received
Completed Bachelor's
degree (or equivalent AQF | p t0 24 UOC" 48 UOC Up to 24 UOC" 72 UOC
7 program) with relevant
courses completed
72 U0C 96 UOC

Completed or partially Up to 36 UOC* 36 UOC Up to 48 UOC* 48 UOC

completed postgraduate
degree (or equivalent AQF
9 program) with relevant
courses completed

*Credit is subject to final assessment and is subject to UNSW and UNSW Business School RPL policies and procedures at the time of assessment.

‘Data Analysis Core, Foundations core (subject to specialisation(s) selected), COMM5007 - Coding for Business, MCom Business Elective (COMM5555) are eligible for assessment

# MGMT5050 - Professional Skills and Ethics, Capstone courses, and Free Electives (non-business) are not eligible for RPL assessment. Student cannot receive more than 12 UOC in RPL for

their specialisation. Student must complete at least 50% of program at UNSW.

UNSW Business School reserves the right to make alterations to any information contained within this publication without notice.



RPL Guide

Note the below should only be used as a guide. UNSW Business School reserves the right to make alterations to any information contained within this publication without notice

MCom Course/ Specialisation

Credit for assessment

Criteria

Data Analysis Core Course

COMMS000 - Data Literacy for Business

Relevant Data/Statistics course

MCom Business Elective

COMMS5555 — MCom Elective

Relevant Business course

Business Elective — Coding for Business

COMMS5007 - Coding for Business

Relevant Python course

ACCTES - Accounting

ACCT5930 - Financial Accounting

Relevant Accounting course

COMMBGS - Global Sustainability and Social
Impact

COMMS5205 - Leading Change for
Sustainability

Relevant Sustainability course

COMMKS - Strategy and Innovation

ECON5103 — Business Economics

Relevant Economics course

ECONFS - Economics and Finance

ECON5103 - Business Economics

FINS5512 - Financial Markets and Institutions

Relevant Economics and Finance courses

FINSCS - Finance

FINS5512 - Financial Markets and Institutions

Relevant Finance courses

FINSQS - Financial Technology

FINS5512 - Financial Markets and Institutions

Relevant Finance courses

INFSKS - Business Analytics

INFS5700 - Introduction to Business Analytics

Relevant Business Analytics course

INFSNS - Cybersecurity, Risk and Privacy

INFS5917 - Digital Communication and
Security

Relevant Cybersecurity course

INFSTS - Digital Transformation

INFS5602 - Digital Capabilities for Business

Relevant Digital Transformation course

MARKGS - Marketing Analytics

MARKS5700 — Elements of Marketing

Relevant Marketing course

MARKTS - Marketing

MARKS5700 — Elements of Marketing

Relevant Marketing course

MGMTBS - International Business

MGMT5601 — Global Business Environment

Relevant Global Business Environment course

MGMTCS - Human Resource Management

MGMTS5907 — Human Resource Management

Relevant Human Resource Management
course

RISKMS - Risk Management

RISK5001 — Fundamentals of Risk and Risk
Management

Relevant Risk Management course
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